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Corporate
Meetings

Overcoming The Stigma   By Adrianne Bowen

Just hearing the words “corporate meeting” can give planners and prospective attendees a 

sense of despair. For many employees, “corporate meeting” is synonymous with “boring,” 

an event they must attend. For planners, the challenge is to overcome the stigma of dull 

“corporate” meetings. But it doesn’t have to be that way! Corporate meeting planners have 

been delivering more social elements and fun, innovative activities to help transcend the 

impression of corporate meetings, incorporating flair that’s transforming those two little words 

into something meaningful and exciting, compelling attendees to run toward the sponsors’ 

booths instead of looking for the exit.
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CORPORATE MEETINGS

Pulling Out The Stops

Dominating the wildly popular, constantly 

expanding world of gaming, GameStop – based 

in Grapevine, Texas – pulls out all the stops 

when it comes to planning corporate events, 

according to Samantha Vogel, CMP, manager 

of travel and meetings for GameStop. The 

gaming industry has some big players that play 

a vital role in making GameStop’s corporate 

events a success. And it’s the fun elements – 

and social interaction between attendees and 

sponsors – that make the events memorable. 

In fact, one of the most important elements 

in creating spectacular GameStop functions is 

working with corporate sponsors that showcase 

their most innovative products to captivate 

attendees. “The vendors are really the life 

force behind our events.” Vogel said. “They 

bring the newest in gaming, virtual reality and 

collectibles. We’ve seen vendors bring out 

Dave Navarro, Stan Lee, The Hoff, Hershel 

Walker and more. They’ve built life-size 

arenas for game play on our show floors, and 

they give hundreds of thousands of dollars in 

exclusive giveaways to our attendees. Making 

sure our vendors are happy, have the ability to 

capitalize on their vision and leave feeling like 

they’ll experience a huge ROI is always a top 

priority for our event.”

Vogel said it’s important to work with 

sponsors, even if initial requests don’t seem 

possible. “I am always open to hearing 

them out on new ideas or revamping certain 

opportunities to help them achieve their 

visions. And in the event they want to do 

something that is just not feasible, we don’t 

tell them no,” Vogel said. “We find a new way 

to bring their vision to life. We do this quite 

often with vendors and it always results in an 

amazing experience for our attendees and a 

better ROI for our vendors.”

Just last year, at a corporate event for 

GameStop, Vogel had a sponsor that wanted to 

present a new film at the event. “They wanted 

to take all our attendees off campus to another 

venue. We wanted the viewing to take place at 

the convention center so we could maximize 

other aspects of the event simultaneously.” 

She knew how important the screening 

was to the sponsor and made sure a creative 

compromise was reached that worked out even 

better for the vendor, the attendees and the 

event. “In brainstorming with the sponsor, we 

decided to build an outdoor movie area on the 

plaza for the entire week. They loved it! We 

were able to help bring their original vision to 

life, keep our attendees on campus to maximize 

other opportunities and even sell the outdoor 

screen to other vendors on other nights to 

maximize the build-out.”

Ensuring Sponsor Exposure

Meg Slentz, CMP, president of Meetings To 

Order, Inc., has been planning meetings for 28 

years and started her own full-service meeting 

management company in Melbourne, Fla., in 

1997. Like Vogel, she also believes that it’s 

crucial to take care of sponsors when planning 

corporate events. “For many corporate 

meetings, the sponsors pay for the meeting. It 

is essential for the sponsors to feel that they 

are receiving the necessary networking time 

with the attendees and acknowledgement for 

their sponsor dollars,” Slentz said. Planning the 

event’s logistics to guide attendees to sponsors 

is an important step for planners, such as 

“incorporating all food and beverage functions 

throughout the exhibit hall to ensure traffic to 

their booths and exposure,” she said.

Even when meetings are more focused on 

business and finance than showcasing products, 

Vogel said having the right venue to make ► 

Duke University’s Brand New Venue 
Open for Corporate Business
JB Duke Hotel, on Duke University’s West Campus in Durham, N.C., opened its doors in January and, 

according to General Manager Gregg Hilker, the venue is ready to host and meet all corporate meeting 

needs. “JB Duke Hotel continues the lineage of unparalleled service, gracious staff and attention to detail 

set by its father property, Washington Duke Inn & Golf Club, in its own contemporary style. Corporate 

meeting planners will find a unique level of flexibility and a wealth of options with the properties located 

across the street from each other,” Hilker said. 

The venue offers 198 guest rooms and suites, the Thomas Executive Conference Center, a full-service 

restaurant, two bars and a fitness center. It’s linked by a skybridge to the Fuqua School of Business and 

is only steps away from Cameron Indoor Stadium, the Duke University Golf Club and other Duke athletic 

venues, according to Hilker. “The JB Duke’s central location, impeccable service and 20,000 square feet 

of state-of-the-art meeting, classroom and event spaces make it the ideal destination for conferences, 

weddings and social gatherings,” he said.

Beyond offering a brand new, elegant host destination, the JB Duke Hotel also features extraordinary 

opportunities to enhance corporate events. “Some of the unique experiences offered at JB Duke Hotel 

include private yoga lessons hosted in one of our outdoor courtyards and a ‘Taste of Durham’ tour, 

allowing attendees to experience the sights and tastes of Durham,” Hilker said. “We can also incorporate 

the Duke Basketball Experience into corporate group events, where guests can take a lesson right from 

Coach K’s daughter. There’s nothing that says ‘Duke University’ quite like that.” n

Photos courtesy of JB Duke Hotel

http://www.conventionsouth.com
www.conventionsouth.com


MARKET SEGMENT REPORT: MEDICAL & PHARMACEUTICAL MEETINGS

w w w . c o n v e n t i o n s o u t h . c o m3

CORPORATE MEETINGS

every element accessible creates an efficient 

workspace. At GameStop’s annual Field 

Leadership Meeting (FLM), “success revolves 

around agenda and content management. The 

venue flow plays a huge role in our success, 

and we often look for venues that can enhance 

our agenda flow for this meeting,” she said.

Picking The Right Venue

Picking the right venue for just the right mix 

of business and pleasure can definitely help 

create an ideal atmosphere. “Marriott Shoals 

Hotel and Spa in Florence, Ala., is an excellent 

location for corporate meetings,” said Selena 

Miller, director of sales and marketing for the 

hotel. “The hotel boasts 196 sleeping rooms 

all under one roof. All sleeping rooms have 

views of Wilson Dam and the Tennessee River, 

as well as the incredible pool. All rooms have 

private balconies for guests to truly relax and 

unwind after a long day of meetings. The 

conference center has more than 30,000 square 

feet of meeting space to accommodate most 

any size meeting. With two on-site restaurants 

and the additional culinary team in the 

conference center, attendees will have a variety 

of menu options for any type of event.” 

When it’s time to wind down from a 

corporate meeting, attendees simply want to 

relax and enjoy themselves, an easy feat at 

the Marriott Shoals. “Alabama’s only rotating 

restaurant, 360 Grille, is a wonderful location 

for a private reception 

or to simply dine and 

see beautiful views of 

the Tennessee River and 

the entire area,” said 

Miller. “The property 

also has an incredible 

spa with both men and 

women’s sides, featuring 

whirlpools, steam rooms 

and quiet treatment 

rooms to truly enjoy your 

massage or facial. There 

is also a lovely salon for 

mani/pedis as well as 

professional hair stylists.” 

In addition, the area of Muscle Shoals has 

an important musical history and was known 

as The Hit Recording Capital of the World 

with artists including the Rolling Stones, Bob 

Dylan and Aretha Franklin recording their 

famous tracks at studios around town. And 

the 2013 film “Muscle Shoals” has revived 

musical interest in the region. “Studios have 

been refurbished and are making a tremendous 

comeback with artists such as Jason Isbell, 

The Black Keys, Gregg Allman and so many 

more returning and bringing new sounds from 

the studios,” Miller said. “There is live music 

every night in the hotel at Swampers Bar & 

Grille.”

Sightseeing adventures can be a great way 

to help attendees let off some steam and have 

fun in a social setting after a day of corporate 

meetings. “Our events team is well established 

at coordinating music tours of the studios, the 

Alabama Music Hall of Fame and W.C. Handy 

Birthplace. There are also historical tours such 

as Helen Keller Birthplace, The Rosenbaum 

House which is a Frank Lloyd Wright design, 

The Florence Indian Mound and Museum, and 

much more,” Miller said. “The events team 

also works with groups to have dinners and 

receptions at off-site venues. And to make it as 

easy as possible, Marriott Shoals coordinates 

everything so the group only has one master 

bill, making it so much easier.”

Making sure attendees are engaged, 

especially when it comes to corporate 

meetings, can be a challenge, according to 

Vogel, but it’s also a way to get creative and 

produce a great event while saving money. 

“Sometimes when attendees are forced to 

attend, the level of engagement is lacking,” 

Vogel said. “We are always looking for new 

and innovative ways to ensure our attendees 

have an exciting experience year after year. For 

instance, providing attendees dinner on your 

own gift cards – that we also get sponsored 

– gives them an opportunity to get out on the

town with their colleagues, while also cutting

the cost of $120 for a ballroom dinner down to

$30 a person. It’s a way we get them engaged

with the city we’re in, engaged with each other,

engaged with our sponsor of the gift card and a

way to help cut costs by over $1.2 million. It’s

a win-win!” n

Marriott Shoals Hotel and Spa
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Swampers Bar & Grille at the Marriott Shoals Hotel and Spa
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You may have heard of it in vague conversations 

about corporate meeting planning but what 

exactly is Corporate Social Responsibility 

(CSR)? According to Colorado Springs-based 

KNECT Events Owner Kristen Douglas, “It’s 

an umbrella term used to describe voluntary 

corporate initiatives concerned with community 

development, the environment and human rights.”

It sounds important but what does CSR have to 

do with planning corporate events? “Incorporating 

a CSR component in corporate meetings allows the 

company to embrace actions that will positively 

impact the environment, consumers, employees, 

communities and stakeholders. In addition, more 

consumers than ever before are considering a 

company’s CSR-related actions before purchasing 

a product or service,” Douglas said. “Incorporating 

a CSR component within an event creates an 

opportunity for the group to unite in an effort 

to improve society in some way. These efforts 

could include financial donations, eco-friendly 

aspects of events or hands-on volunteer services. 

Shared CSR experiences bond team members on a 

fundamental level, increase employee morale and 

create a healthier culture within the company.”

Many companies are incorporating CSR into 

their events and it can have a great impact on 

everyone involved. “In partnership with a local 

children’s home in Miami, Fla., which is developing 

a safe house for child survivors of human 

trafficking, we had the privilege of supporting 

their cleanup efforts for the groundbreaking 

of a newly acquired property soon to be a safe 

haven for many children,” Douglas said. “The old 

phrase ‘many hands make light work’ proved 

to save the day. Thanks to a team of about 30 

volunteers and their sweat equity, the cleanup was 

complete and ready for the professionals to move 

forward. Without the help of this dedicated team, 

delays would have continued, stalling a healthier 

environment for these children’s well being.” n

CORPORATE MEETINGS

An impressive new player has checked into Duke University’s West Campus and is now 

open for business. A top-tier contemporary hotel, The JB Duke Hotel arrives paired 

with the brand new, state-of-the-art Thomas Executive Conference Center. A dedicated 

staff will help plan your meeting, corporate retreat or team-building experience down 

to the tiniest detail in a seamless blend of attentive service and Southern hospitality. The 

JB Duke is just a short walk from Duke’s storied athletic and educational venues and 

mere minutes from vibrant downtown Durham. Call to book your event today or visit 

JBDUKEHOTEL.COM .

The JB Duke Hotel. Where every meeting takes on a unique character.

198 GUEST ROOMS and SUITES

THOMAS EXECUTIVE 

CONFERENCE CENTER

INNOVATIVE CONFERENCE 

DINING

STEPS AWAY from 

WASHINGTON DUKE INN  

& GOLF CLUB

FITNESS CENTER

AT YOUR NEXT MEETING,

make sure the devil’s in the details.

NOW OPEN

JBDUKEHOTEL.COM

919-660-6400

The Importance of CSR 
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